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News towards the end of September that Sainsburys 
Bank was going to exit the mortgage market, mirroring a 
similar announcement from Tesco Bank earlier this year 
had me recalling their market entries. Back in 1997 the 
two banks both emerged as JVs with RBS and Bank of 
Scotland respectfully and were hailed as market 
disrupters (although probably not using that terminology) 
ready to challenge the incumbent major banks; this has 
yet to transpire and they are not alone.

The two supermarket banks may have ridden out the 
banking crisis, but they have yet to significantly place 
pressure on the major banks and demonstrate that they 
can leverage their brand and its very significant store 
footfall and/or access to the big data on customers that 
it holds.

A recent report suggested that Tesco Bank has 7 million 
customers with £10.5billion in deposits, while 
Sainsbury's Bank has 2million customers with £5.9billion 
in deposits. These are big numbers, but only yesterday 
(October 2nd) Tesco Bank reported a notable fall in 
half-year profits from continuing operations. The fall to 
profits of £16.8m down from £58.4m in the previous year 
reflected higher PPI payouts and a fall in customer 
deposits. Sainsburys latest financials reveal that the 
Bank is loss-making.

The two supermarket banks are under pressure from 
multiple fronts. It’s hard not to think that the ‘fizz’ of their 
initial proposition has fallen flat. The businesses parent 
organisations have faced major threats to their core 
retailing operations and new disrupters have entered the 
market, stealing their thunder, especially amongst the 
millennial population.

Vital customer switching activity is going elsewhere. The 
most recent Current Account Switching Service data for 

the first three months of 2019 shows that Monzo 
attracted 8,331 new customers, Starling picked up 6,103 
and Tesco Bank 1,561 (Sainsburys Bank does not offer 
current accounts). The front-end imperative of achieving 
growth is not happening in the necessary scale.
Another issue facing the two supermarket lenders and 
other new entrants such as Metro Bank is regulation. 
Financial services is highly regulated and the need for 
compliance and process ‘rigour’ is highly capital 
intensive. Put simply, the established banks have the 
scale to support this investment, for smaller banks the 
cost is proportionately higher.
It will be tough for disrupter banks to take on the 
established players head to head. Arguably, this has 
been the strategy adopted by the supermarket banks 
and with hindsight, it is easy to see this as flawed. Just 
leveraging their brand and data has not been enough.  It 
seems the smarter route, to take a retailing approach, is 
to put fresh product on the shelves.

The window of opportunity for financial disrupters is 
likely to be in specialist financial services and this does 
not mean just sub-prime. In today’s changing 
environment, the way we live, work and even retire is 
changing and smaller agile players can hope to meet 
the needs of these customers through technology. 
Leveraging open banking, embracing different risk 
approaches, making Ai and machine learning work as 
effective tools are all part of the fresh ethos needed. 
Challenger banks need to be different and make the 
most of their speed and agility; it is not something the 
traditional players can point to as a strength.
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Personal Loan Rates 
(as at 03/10/2019)

Unsecured Personal Loan Rates sourced from lenders websites on 03/10/2019. Based on £5,000 loan over 36 months and subject to underwriting. These 
advertised rates should apply to 51% of all customers accepted for a loan on the advertised T’s & C’s. Some rates may only be available to existing customers 
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Key Economic
Data Summary
(as at 03/10/19)

CPI (August)  +1.7% Down from 2.1% in previous report

CPIH (August)  +1.7% Down from 2.0% in previous report

Employment Rate (May’19 - July’19) 76.1% Joint-highest since records began in 1971

Unemployment Rate (May’19 - July’19)  3.8% Down from 3.9% in previous report

GDP - April to June ‘19 +0.2% Released by ONS 09/08/2019

BoE Base Rate   0.75% Unchanged from previous report 

LIBOR (6M GBP)   0.834000 Prices have risen since previous report

Crude Oil  $52.64 a barrel Prices have fallen since last month

Gold  $1,501.71 per oz. Prices have risen since last month

Annual change   +1.8%

Quarterly change   +0.1%

Monthly change  +0.3%

Average price   £233,541

National House Price Index
(source: Halifax Banking Group as at 06/09/19)



• HMRC Monthly data shows UK home sales reducing. 
July saw 86,630 home sales. Year-on-year, UK 
seasonally adjusted residential transactions in July 
2019 were approximately 12.4% lower than July 2018 
(11.0% lower on a non-seasonally adjusted basis). (Source: HMRC, 
seasonally-adjusted figures) 

• Mortgage approvals have risen slightly. Bank of England 
figures show that the number of mortgages approved to 
finance house purchases were 67,306 in July – this 
represents a 1.2% rise from June and at its highest level 
since July 2017. (Source: Bank of England, seasonally-adjusted figures) 

• The latest set of results (July 2019) for the RICS 
Residential Market Survey have shown the second 
consecutive increase in new buyer enquiries with a net 
balance of +8% (+10% in June). Despite the modest 
improvement in demand, newly agreed sales edged 
down to a net balance of -6% (from +3% in June). The 
sales to stock ratio increased slightly to 31.2%.     
(Source: Royal Institution of Chartered Surveyors’ (RICS) monthly report) 
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source Halifax Banking Group as at (06/09/19)

ABOUT ROCKET PERFORMANCE GROUP
In Marketing, Public Relations, Training & 
Development  and Corporate Development
Our three distinct business disciplines share one 
common goal -
to give our clients a performance edge

After many years in corporate business leadership, we 
struggled to find the type of results focused, 
entrepreneurial people who could make the type of 
positive contributions we were looking for to drive our 
businesses forward. People who were knowledgeable, 
energetic, results focused and fun to work with, people 
we could trust as friends.

To create such a support service was our goal and now 
seventeen years on we continue to grow, remaining true 
to this original vision. Across the UK, Europe and beyond 
we are proud to be making a valued contribution to the 
businesses and above all people with whom we work.  
From training and development, through public relations 
and marketing and on to major corporate development 
we are delighted to share our expertise, energy and 
results focus.

We love what we do and our passion comes through in 
everything we do.

We bring focus to deliver results



Email: kirsty@rocketperformance.co.uk                         www.rocketperformance.co.uk
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Household Finance Update
August 2019 - UK Finance 25/09/19

• Gross mortgage lending across the 
residential market in August 2019 was £24 
billion, 3.2 per cent lower than in the same 
month in 2018.

• There were 85,931 mortgages approved by 
the main high street banks in August 2019. 
Mortgage approvals for home purchase were 
3.2 per cent higher, re-mortgage approvals 
were 0.1 per cent higher and approvals for 
other secured borrowing were 0.4 per cent 
lower than in the same month a year earlier

• The £11.0 billion of credit card spending 
in August 2019 was one per cent higher than 
in August 2018. Repayments have remained 
in line with credit card spending, showing 
that consumers are managing their finances 
effectively overall. The level of credit card 
borrowing grew by 3.3 per cent in the year to 
August 2019.

• Personal borrowing through loans in August 
2019 was 4.5 per cent higher than in the same 
month a year earlier. Overdraft borrowing was 
1.2 per cent higher in August 2019 than in the 
same month a year earlier, while the 
longer-term trend has seen overdraft borrowing 
decline.

Other News

• The UK's economy may have tipped into 
recession following a downturn in the 
dominant service sector, according to 
closely-watched figures. The IHS Markit/CPS 
purchasing managers' index for services fell 
to a six-month low of 49.5 in September. The 
50 level divides growth from expansion. It 
suggests the economy shrank 0.1% in the 
three months to September, after a 0.2% fall in 
the previous quarter.

• Sainsburys Bank announced it was pulling 
out of the mortgage market on September 25th, a 
move that echoed a similar decision by Tesco 
Bank earlier this year

• October 1st saw the FTSE 100 suffering its 
worst day in over three-and-a-half years 
losing over 3% of its value as global stocks 
fell sharply. The falls came after poor US jobs 
and manufacturing figures and a World Trade 
Organisation decision paving the way for 
$7.5bn in US tariffs on EU goods.


